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FIRST IMPRESSIONS REALLY DO COUNT: NEW RESEARCH SHOWS A MADE-TO-MEASURE 
SUIT MAKES YOU APPEAR MORE CONFIDENT, SUCCESSFUL AND WEALTHY 

It’s often said that we make judgments about people in the first three seconds of seeing them. Now new 
research from the University of Hertfordshire, in collaboration with Mathieson & Brooke Tailors (M&BT), 
shows how much clothing influences these opinions. The study shows that wearing a made-to-measure 
suit, rather than an off-the-peg equivalent, positively affects the judgments people make in those first 
three seconds. 

In the research, conducted by the University of Hertfordshire and led by Professors Karen Pine and Ben 
Fletcher of the School of Psychology, over 300 participants (males and females aged from 14 to 67) 
viewed a series of separate images of a man and a woman for just 3 seconds. They were then asked to 
make ‘snap judgements’ about the person in the picture.  

When the man in the picture wore a made-to-measure suit he made a more favourable impression than 
when he wore a very similar off-the-peg suit of the same colour. People judged him to be more 
confident, successful, flexible and a higher earner than the same man wearing a similar high street 
equivalent. The man’s face in the picture was blanked out so these different judgments arose purely 
from observing his attire.  

Commenting on the importance of first impressions David Brooke of M&BT, who started his visiting 
tailoring business in 2004, says,  

“This research shows that twice as many people will view you as confident, flexible and 
successful in the first three seconds of seeing you if you are wearing a made-to-measure suit. 
We have believed for years that first impressions are important and now we can prove it. A 
made-to-measure, as opposed to an off-the-peg suit, gives you more confidence and ultimately 
success.”  

Speaking of her team’s findings, Professor Karen Pine says;  

“This research is very important in our ongoing work to better understand the psychology of 
fashion. This study endorses, with real evidence, the popular view that we make up our minds 
about people within the first three seconds of seeing them although this view comes mainly 
from research using human faces. In our study people formed very different views of the same 
faceless man or woman, in the same position, when an apparently minor change was made to 
what they were wearing. The two suits worn by the man looked very similar at first glance, yet 
the subtle differences clearly made an impact. This is big news for the fashion industry and 
certainly highlights the importance of good tailoring.” 

The findings of the research do raise obvious questions about the affordability of made-to-measure 
versus off-the-peg, particularly in the current economic climate. David Brooke is keen to answer them; 

“A made-to-measure suit is undoubtedly more expensive than some high street suits, but does 
not need to break the bank. In fact, an M&BT made-to-measure suit is always better quality and 
lasts far longer than off-the-peg suits.” He continues, “A bespoke, or made-to-measure suit, in 
light of this research, must be seen as an investment in your career and an essential ingredient 
to your personal success.” 

The University of Hertfordshire will be publishing the research in a peer-reviewed journal. The executive 
summary and key findings can be found here: http://blogs.herts.ac.uk/research/. For more information 
about made-to-measure tailoring contact David Brooke at M&BT.  

-ENDS- 



For further information, to arrange interviews and images, please contact: 

M&BT  |  Jennie Spears | 07944 552634 | jennie.spears@btinternet.com 

University of Hertfordshire  |  Hélène Murphy  |  01707 284095  |  h.1.murphy@herts.ac.uk 

NOTES TO EDITORS 

‘The Effect of Appearance on First Impressions’ study was conducted by The University of Hertfordshire 
on-line between 7th June and 17th July 2011. To allow for variations in the speed in which the images 
loaded, a maximum on-screen period of 5 seconds was set; viewing time was a minimum of 3 and a 
maximum of 5 seconds. 

 

Mathieson & Brooke Tailors Ltd (M&BT) has been designing and supplying made-to-measure 
menswear since 2004. Established by Bill Mathieson & David Brooke, M&BT offers a unique 
opportunity for clients to purchase made-to-measure clothes in the comfort of their own home or office.  

M&BT make made-to-measure suits and shirts in a range of styles; wedding attire for grooms and their 
party; men’s riding jackets and golf trousers. The M&BT website features an online shop which includes 
the option of designing your suit or golf trousers before your first fitting. In addition, David will arrange all 
the appropriate accessories (tie, cravat, cufflinks, shoes, socks etc) to ensure completely individual and 
coordinating attire.  

www.mandbt.co.uk | 0800 043 9056 

www.twitter.com/MandBT  

 

The University of Hertfordshire is the UK’s leading business-facing University and an exemplar in the 
sector.  It is innovative and enterprising and challenges individuals and organisations to excel. 

The University of Hertfordshire is one of the region’s largest employers with over 2,700 staff and a 
turnover of more than £235 million. With a student community of over 27,500 including more than 2,000 
international students from over eighty five different countries, the University has a global network of 
over 200,000 alumni.   For more information, please visit www.herts.ac.uk 

The University of Hertfordshire was awarded the Times Higher Education ‘Entrepreneurial University of 
the Year 2010’ 

www.herts.ac.uk  

www.twitter.com/UniofHerts  

www.karenpine.com  

 


